A) ASUMMARY REPORT

1) Title of Programme:

Gramsabha Awareness Campaign

2) Name of Organizing Department/Unit:

Public Administration

3) Name of the Coordinator(s)/ Convener(s)/

Organizer(s) of the Programme:

Prof. Priti Pohekar
Prof. C. D. Bansode

4) Date(s) of the Programme: 31/08/2019
5) Venue: Khopegoan
6) Target Group: a) B A 111 Yr Students (b) Villagers
7) Number of Participants: Male Female Total
A separate list with signatures | Teaching 01 01 02
be  maintained in  the Villagers 07 102 109
department/Unit)

Students 11 28 39

8) Name(s) and details of Resource Person(s),

if any:

9) Total Expenditure for the Programme:

Bus for up and down to the village was
availed by the College administration

10) Source of Funding:

Own by the college




Title: Gramsabha Awareness Campaign
Organizer: Department of Public Administration

Date: 01/08/2018

Venue: Khopegoan, Tq. Latur
Introduction

Gram Sabha is the general assembly of all the people of a village, who have attained the age of
18 years and their name is entered in the voter list. The executive committee of the Gram Sabha
is known as Gram Panchayat which consists of the representatives elected by the Sabha.
Objectives of the Programme / issues addressed:
Objectives of the program were:

1) To create awareness among the students for working of gramsabha.
2) To motivate the villagers to arrange the gramsabha.
3) To motivate the female villagers to arrange their special gramsabha.

Details of Participants:
Totally 39 students were participated and due to their motivation, 109 villagers were
participated.
Brief Summary of Events/ Sessions:
Gram Sabha Awareness Campaign: Increased the number of participants in GramSabha at
Boriwati village through Survey, Gram Dindi. Also for the first time, Women Gram Sabha was
conducted due to efforts taken by the department. In Women Gram Sabha, the villages women
asked questions and registered their active participant. At this time lectures were deliverd in
Mahila Bachat Gat, Addiction of Husband and various schemes were introduced.

Conclusion, with Feedback on the Programme:
Motivation, creating awareness and sensitizing villagers can built a path of development of rural
area.
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